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Michelle Tennant, Lisa Charleston

Michelle Tennant:
Hi, Lisa, It's Michelle Tennant, how are you?

Lisa Charleston:
Okay, how are you?

Michelle Tennant:
Great.  Welcome.  This is the Publicity Results Teleseminar, and I'm really thrilled to be speaking to you today about PR and how we can actually impact your business.

Lisa Charleston:
Okay, I'm excited as well.  (Laughs) 

Michelle Tennant:
Let me just go over some housekeeping rules for people who are on the call live with us to mute yourself, and if you want to hear, you hit *M, which is *6, and then the same to actually unmute yourself.  But this is going to be a different type of teleseminar than we're used to, because what we're going to do is really just talk one-on-one with Lisa, and we being me, myself and I.  (Laughs)  


Let me talk a little bit first about who each of us are and why people are joining us either via recording or live on the phone with us today is so that they can actually learn how, okay, they've created an invention or they've created a product or a service and now they actually want to use PR to propel it out into the world so that the maximum number of people know about it.


And that's really what we're going to be discussing today, using Lisa's example and her business on how to actually discuss these nuances of public relations that for most business owners kind of allude them.  So, we're really gonna get into some practical tips and what we want to accomplish today.  Does that sound good, Lisa?

Lisa Charleston:
Yes.

Michelle Tennant:
Okay, good.  So, a lot of people may be wondering, "Well, who are you Michelle, to be talking about this?"  So, let me tell you a little bit about who I am.  I've been doing PR for about 20 years.  I was really delighted this year when Good Morning America allowed me to use a quote, which is really unusual in the PR world.  


Mabel Pann called me on the phone, a five star publicist, and I said, "Well, Mabel, can I quote you saying it?"  And she said, "Yes."  And for me, that's really just the highest honor in my career thus far.  She really, because my, what I really try to do is really serve the media's needs first.  

 
And we'll get into that, but some of the things that I've actually placed just so you know who you're talking to is I've placed segments on Good Morning America, Dr. Phil, CNN, The Today Show, Oprah, the BBC, The New York Times, The Wall Street Journal, and hundreds and hundreds more.  I blog at Storytellertothemedia.com.  

 
And I really do believe that I'm storyteller and that's all I do all day is tell stories to the media so that they can include the characters and the dramatic elements that I talk about inside their news.  And we'll also talk about how to incorporate that into what you're doing Lisa, okay?

Lisa Charleston:
Okay.

Michelle Tennant:
And everybody else who's on the phone.  Now, one of the things that you might not know is that I also have a, not – the main company that I have is with Wasabi Publicity, and if you're in front of the computer, you can look up our website at Publicityresults.com, where we have years and years of other recordings just like this one to sign up as a VIP member.


And I also have another company called Blue Kangaroo.  It's a technology company and some of its key products are pitchrate.com and presskit247.com.  Pitch Rate is a free PR tool service that connects the media with experts, and so, you should sign up for free, and Press Kit 247 is a technology for online press kit.  You can actually edit it live without a Webmaster and that is a feed services.  


So, that's a little bit about who I am, and I would love to hear from you through my blog at storytellertothemedia.com, and I would also love to get email messages from you to discuss further conversations about what Lisa and I are gonna dive into today about.  If you want to email me, it's Michelle@publicityresults.com.  

 
Now, who is Lisa?  So, Lisa, let me, so, here's what – I'm gonna give you an opportunity to talk a little bit about who you are, but I would just sum you up as really an inventor.  I know you call yourself a mom and pop product developer of a contemporary timepiece to help children and adults deal with incontinence, but I really – you're at the heart of really what makes all of us in America tick in like, "Oh, yeah, she's a tried and true inventor."  

 
"She's somebody who's created something and has now got something to share with the world."  All of us who are listening and speaking to you are like, "You know, I've always had had that – here's a million dollar idea," comment, but how many of us actually take the time to really grow it in the world?  And you have.

Lisa Charleston:
Thank you.

Michelle Tennant:
Tell us a little bit about yourself.

Lisa Charleston:
Well, I am a retired hospice nurse.  I've been working actually in the medical field for over 13 years, and I'm disabled now, due to an injury from a patient.  So, once it happened to me as far as being disabled, I sat down and I got into the depressed mode.  And one day, I was just sitting at the table with my youngest daughter and she had always been potty trained.  


And then the next thing you know, she had started to have a relapse, I'd say in having incontinence problems.

Michelle Tennant:
Yes.

Lisa Charleston:
From there, that's where my story begins with designing and developing and then I have a Potty Watch, but basically, I'm just a laid back person who just loves to help others.

Michelle Tennant:
Now, let me.  So, this is really a fascinating story, and once that's really dear to my heart, Lisa, because my father died a few years ago, and some of the key people that really helped us in that transition were the hospice nurses and the hospice team.  And so, I think that for most of us out there who have actually been with loved ones who have passed, you guys are really the ones that are dear and near to our hearts and help us with that difficult transition in life.

Lisa Charleston:
Yes.

Michelle Tennant:
You've got a very heartfelt role that most of us can appreciate, and then you also have another, you also tug on another heartstring about being disabled in the line of work by a patient –

Lisa Charleston:
Yes.

Michelle Tennant:
So, I would encourage you to share that, to keep sharing that piece of your story, because I think that that's a really important piece of why you became an inventor to begin with.  It sounds like in some ways, it's out of necessity, is it?  It's really like you're, sounds like your product, you have high hopes and dreams to maybe even become a revenue generator at some point, or is that not accurate, you're just out to do good, what's –

Lisa Charleston:
Well, no, I, it is a high necessity, well, we have over seven million children alone, just in the United States as the statistics tells us that suffers from nocturnal enuresis, which is incontinence, bed wetting.  We have five million adults who suffers from incontinence, and then we have 3.7 million veterans.  So, there is a broad audience out there for the need of the device –

Michelle Tennant:
Yeah.

Lisa Charleston:
And I am aware that the are other devices, but there's nothing like my device that's out there that has the unique features that cater to not only with bedwetting but other medical tasks that they are able to assist with.

Michelle Tennant:
The first thing when you're considering a PR campaign is what's your story.  So, part of your story is how you actually created, like what were the circumstances in your life as an inventor that led up to the product.  I mean, I've seen your website as well.  

 
It's also evident that you're very interested in the helper aspect of your product that you've got donations and so forth.  So, there's also, sounds like there's a strong spiritual grounding to this whole project.  Is that accurate?

Lisa Charleston:
Oh, yes.  No doubt, because like I stated, the whole concept actually came because of the grace and mercy that God has given me.  I became disabled after not being able to work anymore with hospice patients and hospice patients was the love of my life.  I've always been a person who loved to help others.  

 
So, becoming disabled, what God did is just close one door for me, but then he opened up another door through my daughter, which at that time, was, I think about four or five years old, and what happened is she woke up one morning and we happened to hear her whimpering in the bathroom.  

 
And so, what I did was I got up and I went in there and could see the shame on her face.  I'll never forget it, was more touching and harmful, hurting tome than it was to her.  And she had, of course, urinated on herself, and I began to clean her up, kiss her and told her let's get ready for school and sent her on to school.  

 
And that morning, I sat at the desk, and I just began to talk to God and said, I love always doing nursing.  What is it can I do, what can I do to help my own child as well as other children that I've come across who had this problem?  And there began.  He just began to just show me how to put the Watch together.  

 
And I thought my husband and my children were gonna think I was crazy when they came home and I began to tell them.  Then the next thing you know, my husband started helping me and my kids started helping me.  Even to the jingle was done by my 18-year-old.  And –

Michelle Tennant:
Yeah, okay, very good.

Lisa Charleston:
(Laughs) Yeah, she's –

Michelle Tennant:
It's a family affair.

Lisa Charleston:
Yes, it became to be a family affair.  We all sat down and everything just started to be put into place.  So, my goal is to just make it – it's very hard to alleviate bedwetting.  It takes time and I want every parent to understand it takes time.  

 
They have to be patient, have to understand that it's a process that goes along with trying to help children, but the thing is, is to make that child comfortable, make that child not feel so embarrassed about whatever the situation may be, to just understand that in time, it will heal, and the Watch is not only security, but it gives them a better feeling of giving them back their dignity.

 
Letting them know that, like, on my website, it says, "No more embarrassment."  You can go to grandma's and spend the night.  You can go over to auntie's and uncle's to spend the night without the fear of worrying you know, am I gonna be embarrassed, because the Watch, in itself, gives you those integral times to wake that child up.  It's just like us, Michelle, that when we get up in the morning, we get up by a clock that we set every day.  

 
Well, actually, sometimes you can get up before that clock.  That's because the brain has been reconditioned to get up at that time.  So, if you're setting that particular timeframe for that child, on, just say, like 3:00 in the morning; 3:00 or 4:00, that child's brain is gonna start getting up on its own at that time without that watch.  So, it's just to assist the brain to help to recondition that brain to get up at a certain time of day along with other added features.

Michelle Tennant:
Okay, so, okay, so, it's very clear how passionate you are about the product, and it's very clear that it can assist people, not only seven million children, but five million adults and 3.7 million veterans.  So, you've got a very ample target audience out there.  Now, how do you reach that target audience?  

 
And one of your specific questions – everyone, I had Lisa send me questions beforehand so that I could understand exactly what she's grappling with and really the nature of her questions go from branding yourself and your product – how do you do that, and then also start reaching out to the media.  And she's also working with needing loans and financial support to grow the product and business.  So, is that the accurate essence of your questions, Lisa?

Lisa Charleston:
Yeah.

Michelle Tennant:
Great.  So, let's get right to those.  So, let's first talk about branding yourself and what I, there's a few things that kind of pop out for me is your back story about being a nurse and this being a family affair.  Those are all important elements about your brand and your story.  The necessity of actually creating this product comes out of your own experience with your child.  Now, what does that mean?


Insofar as you want to actually brand this product, it's going to be important to position yourself as a nurse.  I got it that you're disabled right now, and that you're not a practicing nurse from what you've said, correct?

Lisa Charleston:
Correct.

Michelle Tennant:
Right, but you have a lot of nursing ability, and actually, most nurses are too busy to discuss topics with the media.  So, the first thing that I would do or I would recommend to you is to continue your branding as a nurse, because you are.  You're a nurse.  You have worked with patients.  And so, there is certain levels of topic that you can speak to.  So, we were going to first brand yourself.

Lisa Charleston:
Okay.

Michelle Tennant:
Lisa Charleston, nurse.  Right?

Lisa Charleston:
Yes.

Michelle Tennant:
Who you are is a health expert.  So, when you go, so, the media, by and large, cares about three areas.  They care about health topics, areas of wealth and abundance – your career, how you're making money, and then finally, relationships and love and intimacy.  I like to call it health, wealth and love.  Okay?

Lisa Charleston:
Mm-hmm.

Michelle Tennant:
You're under health.

Lisa Charleston:
Okay.

Michelle Tennant:
And you've got some other aspects of wealth and love in there from your family and your product and so forth, but you're a health expert.  Cut and dry, you're a health expert.  So, when you're interacting with the media – now, are you currently using that free service Pitch Rate?

Lisa Charleston:
Yes.

Michelle Tennant:
Okay, great.  So, one of the things to put front and center on Pitch Rate, Lisa is, "Hi, media person, I'm a nurse.  I'm a health expert.  I specialize in" – and there's certain things that you specialize in.  Okay?  You specialize in hospice care, and you also can say that you specialize in bedwetting.  I don't know, what's the medical term that you're using?

Lisa Charleston:
Nocturnal enuresis.

Michelle Tennant:
Yeah, not too many people are gonna, you can lead with that, but for sure, in parenthesis, put what that is.

Lisa Charleston:
Okay.

Michelle Tennant:
And then, front and up, you can say seven million children, and, let's see, you can just say ten million adults suffer from this.  Now, that, so, you can get who you are.

Lisa Charleston:
Okay.

Michelle Tennant:
Right, so, the main thing is if I have a question about bereavement or hospice care or being in a hospital of any sort, I'm gonna like, "Oh, I can call Lisa.  Lisa is somebody that" – even if I have an unrelated article that I'm dealing, or a segment that I'm dealing with, I might remember you and say, you know, let's say that I'm a TV producer and I'm going a segment on what to do with children when a significant family member is in a hospital?  

 
What do you do with the children in the hospital?  I mean, maybe there's etiquette, maybe there's certain things you can do to when.  I may think about you say, "Oh, that Lisa, she's a nurse.  Maybe she remembers being in the hospital, maybe I can call her for some idea." 

Lisa Charleston:
Okay.

Michelle Tennant:
What, if you just lead with your product, they're just gonna relate to you about bedwetting, which is not your area of expertise.  I didn't really fully get your depth of nursing until speaking with you just now.  So, you want to lead with branding of Lisa, nurse.  Huge credibility for you and your product.

Lisa Charleston:
Okay.

Michelle Tennant:
Okay, and I don't, you may or may not – my dad was a nurse, by the way, Lisa.

Lisa Charleston:
Oh.  (Laughs) 

Michelle Tennant:
Yeah, he died a few years ago, but he was a Vet.  So (Laughs) I didn't realize how dear to my own heart this would be – really, really great, and I know people will be listening to this in the future, but right now, father's day just passed because it's the end of June 2009.  So, just a really a sweet opportunity to be talking to you –

Lisa Charleston:
Well, thank you.

Michelle Tennant:
Lisa.  So, what I wanted to say about being a nurse, you know, I know that there's licensing procedures and so forth, and while that's true for you to practice in a hospital, it's okay for you to not, don't worry and get all caught up in your licensing when you're talking to the media.

Lisa Charleston:
Okay.

Michelle Tennant:
They don't care.  And if they do care and they need your credentials, they'll ask you about that.  Lot of people, once they transition out of nursing, they get all tied up in their licensure.  Don't do that.  The point is you are a credible health expert to the media, boom, period, done.  That's who you are, health expert, okay?  

 
Now, so, you're leading front and center with that's who you are in the world.  You're out and about, meeting people.  You're on the phone with people and they want to know who you are.  "Well, I'm a health expert."  "Oh?"  "Yes, I used to be a hospice nurse, and now I specialize in bed wetting issues and I've got a product that actually, that helps seven million children and ten million adults conquer bed wetting."

Lisa Charleston:
Okay.

Michelle Tennant:
"Wow," they say, "That's important."  Right?  "I didn't realize that many people actually suffered from that, but you know what, I knew somebody XYZ, and their family, XYZ was torn apart by XYZ."  Right?

Lisa Charleston:
Yes.

Michelle Tennant:
That's how people go.  They start to relate to you that way.  Now, how do you transition that into actually going to the media?  Now, are you using, so, are you using any social networking sites right now?

Lisa Charleston:
Many.  I was featured in Mommypreneur.

Michelle Tennant:
Yes.

Lisa Charleston:
I was also feature with Kim Lavine Mommy Millionaires.

Michelle Tennant:
Yes.

Lisa Charleston:
I was also featured on, In My Pajamas Radio Station.  So, I'm with a lot of social media, social networking.  I do a lot of social networking.

Michelle Tennant:
Okay, let's distinguish what you just said, okay, because it sounds like many of those are blogs or media venues themselves.  Is that accurate?

Lisa Charleston:
Yes.

Michelle Tennant:
Okay, so, that's distinct, although blogs are a piece of the social networking scene, that's distinct from social networking sites like Twitter or Facebook or LinkedIn or YouTube.

Lisa Charleston:
Now, I do Twitter.  (Laughs)  I do have Facebook.  I just joined Facebook because I wasn't for sure about Facebook.  I'm just a little leery about certain particular social networks, but I am on Twitter.  I have joined Facebook.  I was on MySpace.  MySpace actually is where I started at first.

Michelle Tennant:
Okay.

Lisa Charleston:
And –

Michelle Tennant:
I would definitely recommend all of those for you, but you haven't said anything about YouTube.

Lisa Charleston:
Well, you know, you're right.  I'm, you know, I don't know where to begin with YouTube.  Others have asked me about – actually, what happened, Michelle, I just had an animation done.  A gentleman donated an animation for me of a young lady, I'm sorry, a young girl in a bed and shows, the Watch goes off, shows her getting up out the bed and then getting ready to go into the bathroom –

Michelle Tennant:
Yes.

Lisa Charleston:
And I wanted to put it on YouTube, but I don't know how.  You know, that's where I'm lost at.  I'm lost in those particular areas of how to put it in there to make it to where it's catchy with the proper tag.  I believe I do have the proper tagline because I say, I call it the Night Helper Potty Watch, where dry nights are born."

Michelle Tennant:
Nice.  Well, I think that your tag lines are great and the cartoon animation I saw on your – you've got some nice cartoon elements on your website already.  Here's where I would recommend on YouTube, okay?  

Lisa Charleston:
Okay.

Michelle Tennant:
You seem to be having a lot of people volunteer their time and donate their time to you –

Lisa Charleston:
Yes.

Michelle Tennant:
Which kind of brings up like should you do fundraisers and so forth.  Well, I mean, I think that you have a lot of elements that you could do fundraisers for particular things should you go the fundraiser route initially.  I think that people are just gonna buy Watches and so forth from you, but then there's a concern about could you actually have production done, right, because you need loans for production?

Lisa Charleston:
Correct.

Michelle Tennant:
Okay, so, until, I think until you get all the finances worked out, which is what you're proposing is to get media coverage to actually get your financing, correct?

Lisa Charleston:
Correct.

Michelle Tennant:
All right, well, let's do this.  My recommendation is on your MySpace and Facebook, Twitter, that you actually seek people, families who actually are experiencing bed wetting right now, whether they have children or adults in their lives who want help and they can remain anonymous; it's up to them.  But that they actually get your help as nurse –

Lisa Charleston:
Okay.

Michelle Tennant:
You offer yourself this phone consultation, that kind of thing where you get my ten, five to ten families.  

Lisa Charleston:
Okay.

Michelle Tennant:
Of those five to ten families, you work with them and you help them find solutions, and then in exchange, you ask them, say, "I, you know, if you want to remain anonymous, I understand that, and I'm really trying to get this product out into the world with the media, and I'm trying to get funding, so that I can help other families.  Would you mind me sharing your story with what we've done together so that it will help other families?

Lisa Charleston:
Oh, okay.

Michelle Tennant:
And then they'll say yes or no, and you keep going until you have five good stories.  Okay, and you can actually target one family per, each top ten media markets.  So, you know, media markets are things like Chicago, New York, LA, where are you based, Lisa?  

Lisa Charleston:
In Michigan.

Michelle Tennant:
Well, Lisa, perfect.  Michigan.  Detroit?

Lisa Charleston:
Roseville, Michigan.

Michelle Tennant:
Okay, and where is – I'm not familiar with that area of Michigan.  So, what's the next largest city?

Lisa Charleston:
Um, the next would be Clinton Township.  I'm not that far from Detroit, actually, to be honest.  Maybe about probably 30 minutes away from Detroit.

Michelle Tennant:
Oh, that's the media market of Detroit –

Lisa Charleston:
Yeah.

Michelle Tennant:
Okay, great.  I know some people in Detroit.  So, that, we're gonna get you that next, okay?

Lisa Charleston:
Okay.

Michelle Tennant:
All right, now, when I say I know, I know some TV producers in Detroit.  Now, so, you're 30 minutes from Detroit.  That is definitely, you're in the Detroit media market.  

Lisa Charleston:
Okay.

Michelle Tennant:
Right.  Even if somebody is, I'd say 45 minutes to an hour from LA, that's the LA market.  You want to identify the top market.  Chicago, New York, LA, Detroit, Atlanta, like that.  And then, so, you've got your family, because through social networking, you can really find five families that are kind of spread out around the country, right?

Lisa Charleston:
Mm-hmm.

Michelle Tennant:
They're going to be your success stories.

Lisa Charleston:
Wow, this is beautiful.  (Laughs) 

Michelle Tennant:
Right?  They're going to be yours.  So, you're asking, I mean, and I got the whole spiritual aspect of your project, and I don't want to suppress that, but you want to be responsible for that's going to, in some cases, it's gonna draw people in –

Lisa Charleston:
Mm-hmm.

Michelle Tennant:
And in other cases, it's gonna turn people off.

Lisa Charleston:
Okay.

Michelle Tennant:
So, what, it's your choice to make, right?  If you want to acknowledge God and bring in the spiritual community, there are plenty of people who use that as a strategy, and it works for them.  So, that's really a personal call, but I –

Lisa Charleston:
Okay.

Michelle Tennant:
Just want you to know that for some members of the media, they kind of shun that a little bit, but, regardless, it's part of your story.  So, it's, you know –

Lisa Charleston:
It's part of who I am.

Michelle Tennant:
Exactly.  So, what you want to do, also is then, okay, so, now we've got your back story as being a hospice nurse.  Now, you're specializing in bedwetting.  Okay, you have the back-story of being disabled from a patient.  I'm about to cry.  That means it's a strong story.  Okay, the family affair type of story.  Perfect.  Okay, there are media out there who are seeking such stories.  Who are they?  Well, let's look at the natural networks that you're in.

 
What I'm leaping to next – so, you know, you're using my space, you're using Facebook and Twitter mostly as a way to connect with people who might need help from a nurse like yourself –

Lisa Charleston:
Okay.

Michelle Tennant:
And you're looking for success stories of people who are needing help with bedwetting who can then later become actually you're like, "Hey, you know what, Lisa helped me.  Her Watch is great."  Type of person with a family.

Lisa Charleston:
Okay.  

Michelle Tennant:
Okay?  Then you've got, you want to make sure that you have them email you, fine, that they're gonna help you for no charge.  You want to make sure you get some type of waiver with them if it goes to the point where you're actually using their success story.

Lisa Charleston:
Okay.

Michelle Tennant:
You don't want them to come back to you and say, blah, blah, blah, and you should actually talk to a lawyer about legality of that kind of stuff, right, but for most people, Lisa, they're just gonna give you a testimonial.  They'll say something they'll write something and say, "Here you can use our picture and you can use our statement.  No problem."

Lisa Charleston:
Okay.

Michelle Tennant:
Just like I did with Good Morning America, you know, there's no money exchanged, whatever.  It's just goodwill, right?  And see, I have an email from her saying you can do that.  

Lisa Charleston:
Okay.

Michelle Tennant:
That's enough for writing for my lawyer.

Lisa Charleston:
Yep, but the one, now, that's a problem that I'm gonna be honest that I have right now.  Like I said, you definitely have to be careful in certain areas when you're dealing with, you know, the public or dealing with some of the stories that they might – some of the parents might offer to allow you to use, but when it comes down to the lawyers and things of that sort, Michelle, I'm gonna be honest, as I stated before.  

 
That's why I am so glad that you're taking the opportunity and the time to assist me.  Believe me, this is dear to my heart and I thank you for it, because I'm not financially situated to pay lawyers or pay these extremely, I mean, you know, the high firms of PR.

Michelle Tennant:
Well, of course.

Lisa Charleston:
I don't sit that way right now.

Michelle Tennant:
Yeah.  Well, here's the thing about lawyers, right?  I know I heard about something called Prepaid Legal from a friend of mine.  She was selling prepaid legal, and it's like 30 bucks a month.  

Lisa Charleston:
Okay.

Michelle Tennant:
And I got it for myself.  I mean, I just, you know, I just think it's smart just to have this, I can call – I'm a little, there's all different types of people.  I like to just have all my ducks in a row.  So, I will call a lawyer and pick their brain rather than spending several hundred dollars on that call –

Lisa Charleston:
Right.

Michelle Tennant:
I've got my little prepaid legal situation where I'm paying 30, 35 bucks a month, and now I can ask him all the questions that I want.  For somebody who's an inventor, I think it's important that you get something like that so that you can actually understand the legal ramifications of all your trade marking, your –

Lisa Charleston:
Okay.

Michelle Tennant:
Copywriting, all that stuff, and I'm not an inventor, so, I can't even advise you on all that stuff.  Now, are you familiar with a magazine called, Inventor's Digest?

Lisa Charleston:
Actually, a friend of Mr. Mike Drummond –

Michelle Tennant:
Oh, perfect.

Lisa Charleston:
Yeah, he's a friend of mine –

Michelle Tennant:
Yes, I think that's how we originally met, isn't it?

Lisa Charleston:
That is correct, yeah, he's a friend of mine.  We communicate through, between him and Eva Linger.  We both communicate a lot, and I – all, everything on my product has all the trademarks copyrights and everything because in the beginning, when the process started, I did have a lawyer, and the lawyer was able to obtain all the necessary paperwork, legal paperwork that was nec-, you know, that was needed for me.

Michelle Tennant:
Well, see, I think that a network, like Inventor's Digest is imperative for somebody like you were wanting to actually launch a new product, because then you can actually talk to other people who have gone through the experience and learn from them.  And so, Inventor's Digest, they have all types of support there.  So, I'm glad to hear that you're actually using that.

Lisa Charleston:
Yes.

Michelle Tennant:
Now, let's get back to your networks on that note.  So, how, what other networks are you actually in that you can actually parlay for media coverage?  Well, I heard you say a few.  Now tell me if this isn't true.  You are already in the medical community.

Lisa Charleston:
Yes.

Michelle Tennant:
Yes.  You're already in a spiritual community?

Lisa Charleston:
Yes.

Michelle Tennant:
Yes.  How about a parenting community?

Lisa Charleston:
Yes.

Michelle Tennant:
Okay, and you said this, now that you're in a inventor's community.

Lisa Charleston:
Yes.

Michelle Tennant:
What other communities have you not told me about?

Lisa Charleston:
Just, well, those are all the basics.  I'm in a lot of mom communities –

Michelle Tennant:
Mom, okay, that's under the parenting –

Lisa Charleston:
Yes, the parenting.  I have a lot of those.  So, that's where I focus the most at.

Michelle Tennant:
You also said Mompreneurs.  So, I'm gonna also add entrepreneurs in here, because another community that I heard you say, because you had actually been featured on a blog on Mommypreneur?

Lisa Charleston:
Yes.

Michelle Tennant:
So, entrepreneur is another sort of business community.  So, you've got a medical community, a spiritual community, parents, inventors and business people entrepreneurs.  Now, the reason why I think it's important for everyone out there to really look at your communities is because guess what, in every community, there is media serving those communities right?

Lisa Charleston:
You're right.

Michelle Tennant:
So, in the medical community, let's just take that one for example.  And this goes right back to your loan question.  How do I actually get a loan?  They won't give me a loan; I'm in development.  So, how can I actually get media coverage to show these banks that, "Hey, I'm credible and worthy of giving a loan to"?  Well, look at your communities and then let's target those, let's see which of these communities would actually then cover you.  

 
To me, it's very important that you share the Mommypreneur, Mommy Millionaire, In My Pajamas, all that media coverage, that you keep it in a portfolio –

Lisa Charleston:
Okay.

Michelle Tennant:
So, it's online and in print so that you can actually share that with potential investors.

Lisa Charleston:
Okay.

Michelle Tennant:
Let's look at your medical community and there's going to be lots of journals, there's going to be lots of magazines – a nursing magazine for example, they may actually do a profile story on you, Lisa.  I'd have to look at my media database to see the circulation on the nursing magazines that are out there, but if you can't afford that, you know, a lot of people can't afford a media database or a PR firm to look that up for you.  So, my recommendation is go to your library.

Lisa Charleston:
Okay.

Michelle Tennant:
I don't know if you know, but I go to the library and actually look up current magazines and just kind of read magazines that are out there and so forth, just to get, you know, keep current.  I have a limited number of subscriptions that come to my house.  I also do online.  I also watch my TV and that kind of thing, but the library is still one of the best places to get ideas for free, as we all know, right?

Lisa Charleston:
Yeah.

Michelle Tennant:
So, take these nursing magazines.  What is the interesting story?  You've been disabled from a patient and now look what you're doing.  And just to profile on your, or they might take your tips on what to do with bedwetters and do a back story on you and then maybe like a little side bar on your Watch.  And they way that you actually get their attention is the old-fashioned way, is you call them.

Lisa Charleston:
Okay.

Michelle Tennant:
And they'll let you know they might be to busy, they might be rude; they might talk to you and ________ and love you.  It's going to be all kinds of reactions, but by far and wide, those, they're like Mike Drummond of Inventor's Digest.

 
They're just sweethearts and they've got a busy job to do, but if you give them something that they can use, I mean, you can just look through their magazines, see what they're already covering and then you can just say, "Hey, you know what, I saw that you covered this auto inventor last month, and you did a whole back story on they were injured and they crashed and they just started to do this, this and this – you know whatever the story is, right?

Lisa Charleston:
Yes.

Michelle Tennant:
Well, I have a similar one that I'm actually in nursing, and I do a bedwetting product that helps seven million children, ten million adults.  And I keep going back to that audience because it immediately makes a person's ears perk up.  "Really?  That many people have that problem?"  You know, that kind of thing.

 
Now, what about your spiritual community?  What type of – you don't have to share your religion; you don't have to, but if you want to, you can talk about the media that serves the different aspects of the dogmas out there.  Like Catholics have a certain, Baptists have another, and then there's also all the evangelicals that are on TV.  My mothers loved those, like Joyce and –

Lisa Charleston:
Yeah, well, I'm right there with her.  (Laughs) 

Michelle Tennant:
Oh, you are, okay, oh, great.  Well –

Lisa Charleston:
I've been right there with them for, yes, I'm there.

Michelle Tennant:
Well, praise the Lord, okay –

Lisa Charleston:
I'm definitely with them.

Michelle Tennant:
Because they reach like 35 million people, okay?  (Laughs) 

Lisa Charleston:
Oh, yeah, I watch them.

Michelle Tennant:
________ well, then –

Lisa Charleston:
Yeah, I watch her.  I watch Joel Osteen.  Oh, yeah, I watch them.

Michelle Tennant:
Okay, you and my mother would so get along.  

Lisa Charleston:
(Laughs) 

Michelle Tennant:
At least call them and let them know that you're alive.

Lisa Charleston:
But I have, you know these –

Michelle Tennant:
Okay, what happened, tell me what you did.

Lisa Charleston:
I, this project that I started with this device, actually originally, we started this in 2006, when God gave me the idea, 2007, I went to, we legally had our business name and everything filed with the government, and from there, we proceeded to do, to speak with numerous people.  

 
I mean, all type of micro loan bank companies.  All of those companies far as the finances refused to assist us because they said that we're in the research and development stage.  So, you must have a working product in your hand in order to go further.  I have contacted Joyce Meyer, I've contacted –

Michelle Tennant:
Okay, tell me what happened.  Tell me, okay, let's just take Joyce Meyer, for example.  Okay, tell me how you contacted her.  

Lisa Charleston:
I contacted her through – once that I saw that she had a, I guess like a personal assistant -

Michelle Tennant:
Okay.

Lisa Charleston:
And I was able to obtain that information one time I was watching her show when she was talking about it.  I think she was overseas, somewhere helping someone and she mentioned her personal assistant's name.

Michelle Tennant:
Okay.

Lisa Charleston:
So, I looked it up on the computer and lo and behold, her name and information was there.  And I continuously contacted them, and I was always told even when I spoke to the young lady, she said, "Oh, well, the best thing you can do is send me the information and I can forward it to her."  Now, mind you, I do my tithing through her, Joyce Meyer.  I do my tithing through also, Joel Osteen.  So, they should know my name.  (Laughs) 

Michelle Tennant:
Okay, well, let's back up, okay, because the appropriate person to be on Joyce Meyer's show wouldn't be her personal assistant.  Her personal assistant is dealing with her dry cleaning, with her schedule, with –

Lisa Charleston:
Okay.

Michelle Tennant:
You know, that kind of stuff.  The appropriate person for Joyce Meyer is her TV producers.  

Lisa Charleston:
Okay.

Michelle Tennant:
They have a team of producers who actually help her with the content of her show.

Lisa Charleston:
Now, I've done that.  I went through – I would have to go in my book, but my, I have six books of information –

Michelle Tennant:
Okay.

Lisa Charleston:
Of media that I have contact and sent through the producers.  They tell you to send the emails over and we'll give it to her, we'll give it to her and then you do the calling, you know, even to like Oprah, you do the calling with her, and then they tell you, "Well, no, she's not taking unsolicited mail."  "Well, I understand that, but could you just give her my information and my story?"  But no, they can't do that either.  So –

Michelle Tennant:
Okay, let's get to the heart of what you're doing, okay?

Lisa Charleston:
Okay.

Michelle Tennant:
What did we say at the very beginning of this coaching session?

Lisa Charleston:
Let me see here –

Michelle Tennant:
Who are you?  Under health, wealth and love, who are you?

Lisa Charleston:
Yes, you're right.

Michelle Tennant:
You're a health expert.  Please give her my story.  They don't care.  I'm sorry, Lisa, they don't care.

Lisa Charleston:
Okay.

Michelle Tennant:
They want to know, though that you're a health expert, and they do want to know that you are a hospice nurse.

Lisa Charleston:
But my, in regards to that, I do start out with my story with that.  When I first call them –

Michelle Tennant:
I know, but the thing is that they're not – the other thing is, is that people take a – did you ever hear from any of them, "Stop contacting us, Lisa."

Lisa Charleston:
No.

Michelle Tennant:
That's right.  You didn't, did you?

Lisa Charleston:
No.

Michelle Tennant:
Now, you will hear that one in a 100 times.

Lisa Charleston:
Okay.

Michelle Tennant:
But the media, they, they're not interested until they're interested, and you keep calling up with them in this manner, not like, "Hey, did you get my book?" 

Lisa Charleston:
Okay.

Michelle Tennant:
"Hey, did you get my product sample?"  "Hey, did you share my story with Joyce?"  "I'm sure, because I tithe."

Lisa Charleston:
Yes, I do.

Michelle Tennant:
No, they don't care.  I mean, of course, they love that you tithe, but what they care about is something that they can use in their content.  So, the best way is to, so, I'm just, by the way, while this is a great way to just, you, you know, like, I love Joyce Meyer, Joyce Meyer, for those of you who don't know, is a minister.  She's got a TV show, and it's beloved by many Christians around the world.  

 
If you have a favorite show, like Oprah, Joyce Meyer or just, I mean, The View, whatever, go on their website.  Look and see what they're working on.  Watch their show and say, "Okay, let's see.  So, today, if I'm on Joyce Meyer's website, which I am, she said, "Your body is God's House, Part I,"

Lisa Charleston:
That's right, that's right, and I watched it.  (Laughs) 

Michelle Tennant:
Okay, now, what about your message ties into, "Your body is God's house?"

Lisa Charleston:
I would say for me, I would say the injury of what occurred with me, and not only that, I am also a Christian as well, as I know how as far as being a nurse that your body, nursing your body properly is the most important thing.

Michelle Tennant:
Perfect.  Now, what you want to zero in on very, very short, not too much, not too long, not too much on your, you want to basically give them bullets, okay?  You know, whoever you're targeting, I wouldn't, I don't know that the personal assistant – you might – now that you've already established a relationship with the personal assistant and you've gotten a return call –

Lisa Charleston:
Okay.

Michelle Tennant:
No problem in blind copying her, but it's more important to get this information to her show.  So, she's gonna say is contact us, under the contact us, button, let's see what they have.  They're all different on all the –

Lisa Charleston:
Yes.

Michelle Tennant:
They're gonna tell you, and you can make a phone call – "Look, I've got an idea, a story idea for a segment, what would be great."  I think that Joyce would be most interested in how you can help other parents.  She's going to be more interested in how you can help other parents than perhaps your personal story, although your personal story is compelling and there might be some type of story like what people are doing good.  Like CNN has CNN Heroes and that kind of thing.

Lisa Charleston:
Yeah.

Michelle Tennant:
So, then you go to the contact us page and you say you follow up in a way this meaningful.  I really liked your segment around your body is God's temple.  Did you know that seven million children and ten million adults suffer from bedwetting and what about, blah, blah, and then you actually tie in how, what, to me, what's missing, Lisa, is that your Watch actually help people, children and adults really further relate to their bodies as God's temple.

Lisa Charleston:
Okay.

Michelle Tennant:
Right, so, then you can actually –

Lisa Charleston:
Okay.

Michelle Tennant:
Tie in that way, say, you know, taking care of oneself and then really dealing with the ailment that we have powerfully is one way to really honor your body, blah, blah, blah.

Lisa Charleston:
Mm-hmm, that's true.

Michelle Tennant:
Okay, and then you just continue to follow up and, you know, it takes, sometimes years.

Lisa Charleston:
Yes, it does.

Michelle Tennant:
You're not gonna, you know, when you, and then how do you make it actually, how do you make it reasonable for yourself?  Well, just set a goal of once a quarter.  That means, that you're emailing Joyce Meyer four times a year.

Lisa Charleston:
Okay.

Michelle Tennant:
That's not a whole lot.

Lisa Charleston:
No, it's not compared to what I've been doing.  (Laughs) 

Michelle Tennant:
She's on your top list.  That's like you're – yeah, you don't want to – sometimes people get really gung-ho about a particular media venue.  I just placed Montel Williams.  He has a radio show now, last week, and I had another client get really excited.  Well, you know, they are very busy people.  So, they're interested, but they're not ready to book yet.  So, all they need is a little tickle.  They need a reminder that you're alive.  One of the things that I always say is it's not just who you know.  It's who knows about you.

Lisa Charleston:
That's true.

Michelle Tennant:
And Joyce and her team.  They just seem to know you exist.  And when they see a tie in, then and the best way to follow up is with statistics and support and solutions and short, short, short so that it's easy for a busy person to read, right?

Lisa Charleston:
Right.

Michelle Tennant:
Now, let's go back to these other, let's go back to these other communities, because you also have parenting –

Lisa Charleston:
Yeah.

Michelle Tennant:
Now, did you use the Mommypreneur and the Mommy Millionaire and My Pajamas, did you use that to go to any other parenting media?

Lisa Charleston:
Yes.

Michelle Tennant:
Okay, what did you do with those placements?

Lisa Charleston:
You said what did I do with those part placements?

Michelle Tennant:
Yeah, see, media begets media.  So, did you, for example, take links to those interviews and share them with Parents Magazine?

Lisa Charleston:
No, I didn't, to be honest.  

Michelle Tennant:
Well, there you go.  There is something to do.  Or what about Family Circle?  What about Women's World?  What about First For Women?  What about all those women's magazines that have a special – what about Health?  What about Prevention?

Lisa Charleston:
Now, a lot of the magazine that I have that would, as far as the parent magazines, the majority of them want, like one of the parent magazines, I still get her advertisements that comes in that says that she's interested in telling my story, but then she wants – it's like $1,500.00.

Michelle Tennant:
No, we're not talking – that's advertising.  What you and I are not talking about advertising, and that's how – they come to me with that stuff all the time as well.  I just politely let them know, great.  For my clients, I handle earned, free media.  Earned media.  You know, so, that means that I provide you with a good story and good support materials and a good interview, and then I don't do advertising.  

 
I can take the information, and you can give it to your advertising department or whatever.  And you can actually say, "Look, I would be willing to look at that.  Right now, you know, you can be honest with people that you're in the development stages." 

Lisa Charleston:
Right, I have.

Michelle Tennant:
You're not in the advertising department right now, but what you have to offer is your expertise, and what is that?  You're a health expert.

Lisa Charleston:
Yep.  

Michelle Tennant:
So, the other thing, all – listen, there is regional parenting magazine all over the country, every large city like Chicago, New York, LA, Detroit, and when you're working with these success stories, you can write up a quick article just for – it's called a bylined article, and it's just an article with tips about bedwetting, and then at the bottom, it says, you know, Lisa Charleston, inventor of – and then your website address.

Lisa Charleston:
Okay.

Michelle Tennant:
And then you offer it to the editor if they accept byline articles and they'll say on their website whether they do or not, and you can see at Pitch Rate.com all the time that they're looking for free content sometimes.  They're saying, "I just need bylined articles for my next magazine," and so forth.  And then what you do is you say, you know, they give you a byline, they plug your URL in exchange for the content that you've given them.

Lisa Charleston:
Okay.

Michelle Tennant:
Now, the larger parenting magazines can't do that, but they may be interested in your success stories.  They may be interested in these people who are suffering from bed wetting and they may actually want to interview you as an expert and maybe interview the families because these are, what you got then is those are your characters in a good story.  That's how they talk in a magazine or TV show.

Lisa Charleston:
Okay.

Michelle Tennant:
Now, in Detroit, you're gonna have a lot, you're gonna have ABC, CBS, Fox, who did I forget.  There's one more.  

Lisa Charleston:
NBC, ABC –

Michelle Tennant:
NBC, CBS, ABC, Fox –

Lisa Charleston:
I've done them all –

Michelle Tennant:
And even the CW Network some places, and what you can do is watch the daily news in and around Detroit, and they've got some health stuff, either on hospices or parenting issues and so forth.

 
And then you can call up the TV producers and say, "Hi, I noticed in the daily paper today that there's a lot of talk about hospice and I want you to know that I'm a former hospice nurse and a health expert.  One of the areas I specialize in for parents is bedwetting and it also affects five million adults and 3.7 million veterans."

Lisa Charleston:
Okay.

Michelle Tennant:
And they'll be like, "Oh, great," and they might say, "I can't use you right now," or, "Yeah, give me your information, I'll keep it for the future."  But if you reach out to them maybe once a month, when they actually have a story come up about bedwetting or hospice care or something like that, they're gonna be like, "What's that, who's that nurse that keeps calling us?" 

Lisa Charleston:
Okay.

Michelle Tennant:
"Lisa?  Yeah, Lisa Charleston.  Let's see if she can actually do a story."  Bedwetting, I guarantee you, some of your Good Morning Detroit, show, I've got to look and see in my media database what's the Detroit show that's like that, but they're gonna have their content where it's local on that.

Lisa Charleston:
Okay.

Michelle Tennant:
And you know, and I think ________ some of the people that I know once related to those TV producers, you can do that in all of those cities where you've had your success stories.

Lisa Charleston:
Okay.

Michelle Tennant:
And ________ also can see Inventor's Digest, well, one of the things that gets support from those communities is also just make sure that you're reaching out to others like yourself with those type of communities.  But then there's also the, they probably have certain opportunities to get your product known too, right?

Lisa Charleston:
Yeah.

Michelle Tennant:
You want to make sure that you talk to Mike and make sure that you're maximizing everything with Inventor's Digest.

Lisa Charleston:
Yes, actually, I just did a story, he had me do a story of a struggling inventor, and I don't know exactly when it would be out, but I just did that.

Michelle Tennant:
See, you have a lot of different, so, as far as your inventors, and there's going to be other media out there blogs, or other social networking sites that are specific to inventors that you can talk about, and talk about what your story is that you have an interesting story in that you're a nurse inventor.


So, you have like the medical background, so, that's an interesting angle for people who cover inventor's news.  There's also the Mommypreneur part of it.  So, you're an inventor who's a mother who's invented out of a necessity, which that goes back to caveman days.

Lisa Charleston:
Yeah.

Michelle Tennant:
Right?  I mean, they said that – I remember when I was in college in undergraduate school, the first thing that they found, actually was a baby carrier from the caveman days –

Lisa Charleston:
Cave.

Michelle Tennant:
A lot of people talk about cavemen, but really it's the women in the caring of the children that most of our historical printing that we leave for future generations to discover about us is mostly in our child rearing.

Lisa Charleston:
That's right.

Michelle Tennant:
So, you've got an interesting story like today's mom, sort of, you know, today's mom inventor type of story there.  You've got the struggling one that Mike's already gotten on.  You've got the story about how do you actually get a loan, you know, what would be an interesting way to capture a bank's attention now, I think, would be like, "Look, I'm" – you know that commercial, Lisa, that says that you're gonna have the banks vie for you?

Lisa Charleston:
Yes.

Michelle Tennant:
What if you called ten banks and then you also called a media venue and you said, "Look, I'm an inventor and I'm going for a loan, and I've got, look, I've got five families in these cities and I've got this going, Inventor's Digest has covered me," blah, blah, blah.  "Mommypreneur had me, Mommy Millionaire, ________.

 
I am an inventor to Watch, and I'm gonna have these ten banks vie for my loan.  And I'm gonna have you, media person, cover it," and then you line up the Detroit TV station, Detroit papers, Detroit parent – whatever, get a media person interested in that, and then you say, "Okay, I've got NBC Detroit," let's say.  They're gonna cover you getting a loan today.  Because in today's economy, that's a pretty hot story; somebody getting a loan.  Like what is the face –

Lisa Charleston:
Yeah.

Michelle Tennant:
Of the small businessperson, right?  So, you get your media person lined up and then you say, "Okay, I'm gonna go to ten banks," and then we're gonna actually, and then you go to the bank and say, "Look, we're doing a story with NBC, and I'm a regular entrepreneur.  

 
I'm an inventor.  I've got this new product, and they want to actually cover the whole process of me getting a loan.  Would you like to be part of this story?"  You don't think they would say yes?

Lisa Charleston:
Yes, I would imagine they would.  (Laughs) 

Michelle Tennant:
Okay, everybody wants free PR.

Lisa Charleston:
Yes.

Michelle Tennant:
So, that would be an interesting story for either your daily newspaper in and around Detroit or one of the TV stations there.

Lisa Charleston:
Okay.

Michelle Tennant:
Now, let's see what else.  Entrepreneurs, well, the same type of thing for Entrepreneur Magazine, Inc., I mean, the hundreds and hundreds of social networking opportunities, not only with bloggers who cover entrepreneurs, but also those that are on Twitter, Facebook, YouTube, MySpace and so forth.  


Now, what I would do, because you only have so much time, is that I would include the entrepreneur media as part of maybe one of 50 media that you want to make a list of who you really want to be covered by.

Lisa Charleston:
Okay.

Michelle Tennant:
Maybe five in medical, five in spiritual, five in parenting, five in the inventor's market, five in entrepreneur.  Then you've got a nice list that you're gonna target.  

Lisa Charleston:
Okay.

Michelle Tennant:
You maybe reach out to them once a month, and that's very doable for you.

Lisa Charleston:
Okay.

Michelle Tennant:
And then they become, and you make friends what everybody at how many is that?  Five, ten, 15, 20 – you've got 25 there.  So, for 25 people, you're reaching out to them once a month with your new information of what you've got going.

Lisa Charleston:
Okay.

Michelle Tennant:
But it's not like, here, it's not, "Oh, hey, it's all about Lisa Charleston."  It's more like, "Hey, I'm a health expert.  Read this article on bedwetting.  I can talk about these three tips in relationship to my Watch."

Lisa Charleston:
Okay.

Michelle Tennant:
And they're going to be like, "Hmm," or, "This is what's happening with my business ________."  So, you know, your medical, spiritual and parenting stuff is gonna be about the same because it's gonna be news inside bedwetting and that kind of thing.

Lisa Charleston:
Okay.  

Michelle Tennant:
But Inventor's Digest and the Entrepreneur community that you're going to be targeting is going to be more interested in what's happening with your loan and the product development of the, in it by itself.  See, this is – what, I do the same thing, Lisa for our business in public relations.  When I meet somebody, I sum it up very succinctly.  

Lisa Charleston:
Okay.

Michelle Tennant:
You know, "Hi, I'm an expert in public relations."  I get people on Oprah and The Today Show and TV, radio and in magazines.  And all of a sudden people's ears perk up.  "Oh, yeah?"  And then I immediately go to, with the credibility of something like, "Well," because that's what you, and they're like, well, because that what you're like, "I was just recently put in Mommypreneur or Mommy Millionaire." 

 
That's impressive.  Well, I would say, "I'm a PR expert and I was in CNN Money last week talking about the differences between advertising and PR."  

Lisa Charleston:
Okay.

Michelle Tennant:
Aren't you then interested in what I have to say?

Lisa Charleston:
That's true.  

Michelle Tennant:
Same thing for you.  "Hi, I'm Lisa Charleston.  I'm a health expert.  I specialize in hospice and bedwetting, which, by the way, affects seven million children and ten million adults.  And just recently, I was in Mommy Millionaire, yeah, for my new invention.  Yeah, the Watch."  

Lisa Charleston:
Okay.

Michelle Tennant:
All of a sudden, people are like, "Oh, yeah?"  What do you have to say?  (Laughs)  And then, of course, if you have, "Oh, yeah, I was working with this family in Atlanta and they had a child," and blah, blah, blah.  Or, "I was working with this family in Detroit, and do you know one of their veterans just came back, and they're bedwetting and this is what we did." 

 
A veteran, I mean, that is, you know, you've got a young veteran right now who's bedwetting and they're willing to talk about it for the benefit of others, which is going to be a challenge for you, but if you did get that, even if you could use their name anonymously, that's a story worth telling right now.

Lisa Charleston:
Well, I have, that's what, you know, so ironic that you say that.  My husband has a friend who is 42, I think he is, and he was over in, fighting the war and now it's happening to him and he speaks about it.  He's rather open with me –

Michelle Tennant:
Well, then you've got a whole other community that's opening up called the military media.

Lisa Charleston:
That's right.

Michelle Tennant:
You see how it works?

Lisa Charleston:
Yep.

Michelle Tennant:
So, just in closing today's session, Lisa, I just want to leave you with – you've always got the communities and the thing to lead with are how you can actually help them.  And once you help them, then they'll help you.  And so, I can see a direct line between branding yourself as a health expert, then actually talking to the media and these people who are going to do loans for you, and then they – all it is, is a matter of credibility at this point.  

Lisa Charleston:
Okay.

Michelle Tennant:
You can actually bolster your credibility by getting these success stories together, and it'll happen.  Has it been helpful?

Lisa Charleston:
Extremely.  My hand – I'm writing so much, I'll tell you (Laughs) –

Michelle Tennant:
We have it recorded.  We'll get you a copy of it.

Lisa Charleston:
I mean, this has really been a blessing.  Thank you very much for ________ –

Michelle Tennant:
Oh, you're welcome.  And when you're on Joyce Meyer, I want to see it.  Okay?

Lisa Charleston:
Oh, yes, no doubt.  (Laughter) 

Michelle Tennant:
You know, for sure, and believe me.  Joyce Meyer doesn't return my emails and phone calls all the time either.  I get like, you know, every once in a while I get a return.  I'm like, "Yeah, they're gonna read something" –

Lisa Charleston:
Yeah.

Michelle Tennant:
You know?  It's the same in my world; it's the same.  Well, tell everybody how they can reach you, if anybody – maybe they're somebody out there listening right now that they would like to be your success story because this is affecting their family.  How can they reach you, Lisa?

Lisa Charleston:
Oh, well, they can reach me by email.  That would be Charleston, C-H-A-R-L-E-S-T-O-N, 007, at ATT.net [charleston007@att.net].  They can also reach me at 586-774-4529, and I welcome all stories.

Michelle Tennant:
Perfect, and if you want her information, you want her, you ________ anything related to this episode or those in the future around publicity results.  Please email me.  And it's, Michelle, two L's in Michelle@publicityresults.com.  

 
And don't forget, we're going to be covering this at the Storytellertothemedia.com blog, and I'm gonna contact Mike Drummond and let him know about this session and maybe there's something else for Inventor's Digest we can provide to Lisa.

Lisa Charleston:
Oh, thank you so much.

Michelle Tennant:
Yeah.

Lisa Charleston:
Thank you so much.

Michelle Tennant:
My pleasure today, and best of luck to you.  Let me know how it goes, okay?

Lisa Charleston:
Okay.

Michelle Tennant:
Okay, bye-bye.

Lisa Charleston:
Bye-bye.

[End of Audio]
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